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In certain graphics, Warrior Nun is placed alongside 1899, Wednesday, and Manifest due to their overlap of promotional content and 

proximity to Warrior Nun’s release date. It is acknowledged that the promotional approach between season 1 show, a season 2 show, and 

a season 4 show are not directly comparable in the amount of content required for a successful release.

Young Royals and Vikings: Valhalla seasons 2 are included as a more leveled comparison of promotional efforts.

Please see the final page for details of our methodology.
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Youtube serves as a pervasive method of promotion in which Netflix posts content on its official channels and news outlets post 
companion content and interviews with the cast and crew. Warrior Nun S2, unlike the other 5 shows, received only 3 trailers and 
recaps and 5 reposts of scenes on the Netflix Philippines channel. No interviews or behind the scenes content exist.

Pic. 1 Numbers on promotional content on Youtube for specified shows.

Content includes Netflix official material or recognizable press sources such as Stream Wars, TV Line, Rotten Tomatoes, morning and 
late night television shows, EW, and Buzzfeed.
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Youtube Videos

Warrior Nun: S2 1899 Wednesday Manifest Young Royals - S2 Vikings: Valhalla - S2

Pre Release Netflix Trailer/Teaser 3 2 1 3 1 1

Netflix Interviews/Cast Content 1 1 1

Netflix Scene Reposts 1 1

Netflix Additional Content 9 1

Netflix BTS/Bloopers 1 1

External Press Interview 4 4 2

External Press Additional Content 2 3 1 3

Release Date Netflix Trailer/Teaser

Netflix Interviews/Cast Content 1

Netflix Scene Reposts 2

Netflix Additional Content 1 1

Netflix BTS/Bloopers

External Press Interview 1 1 1 1

External Press Additional Content

Post Release Netflix Trailer/Teaser

Netflix Interviews/Cast Content 1 15 4 3

Netflix Scene Reposts 5 4 5

Netflix Additional Content 2 5 4

Netflix BTS/Bloopers 1 4 1

External Press Interview 4 4 5 3 2

External Press Additional Content 1 1 1 1

Summary of Content 8 17 55 21 18 13
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Based on the availability of press information from Netflix, news outlets conducted interviews with the main cast and creators of the 
following shows. This includes only written articles.

The lack of interview content for Warrior Nun potentially resulted from the lack of press dockets, limited screening materials, no paid 
promotion, and no officially facilitated interviews.
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What did the promotional efforts of the various shows yield? The below is representative of the instances of media coverage in the last 
six months following the promotion provided by Netflix around Warrior Nun, Wednesday, 1899, and Manifest. It excludes any coverage 
around Warrior Nun’s cancellation.

Media Coverage Over Time
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Media Coverage
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Parrot Analytics describes 
demand as the desire, 
engagement and viewership by 
consumers for a particular 
commodity. Despite its 
cancellation, Warrior Nun 
remains in the top 0.2% 
(Exceptional) of Netflix 
Originals 96 days after its 
premiere.

Renewed content such as 
Vikings: Valhalla, Emily in Paris, 
and Elite have all seen a drop 
into only the top 2.7% 
(Outstanding) in only 33, 55, 
and 88 days, respectively, after 
their premiere. The Recruit 
dropped into the top 8.6% 
(Good) in only 60 days post 
release.

Released within 10 days before 
Warrior Nun, The Crown and 
Manifest demand have declined 
into the top 2.7% (Outstanding) 
and Young Royals into the top 
8.6% (Good).
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Demand Performance

Days Since Most Recent Season Premiere

Worldwide Demand Distribution Comparison of Netflix Originals

Data Source: Parrot Analytics
WW Latest Day Demand, February 14, 2023
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Demand Performance - Season Decay
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Parrot Analytics also highlights 
demand decay as a success 
metric.

Globally, Warrior Nun season 1 
saw a small drop in demand 
from 18.9 to 18.56 in 59 days 
since its release.

Warrior Nun season 2 saw a 
jump between seasons to 47.81 
in demand with an even smaller 
slide to 47.67 after 59 days.

Data Source: Parrot Analytics
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Demand Performance - Season Decay
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When it comes to success in 
the US, Warrior Nun season 1 
saw a small lift in demand from 
11.87 to 13.01 in 59 days since its 
release.

Warrior Nun season 2 saw a 
jump between seasons to 25.16 
in demand with a small slide to 
25.14 after 59 days.

Data Source: Parrot Analytics
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Past and future search volume on Google shows sustained, increasing demand for Warrior Nun over the last few years. Interestingly, 
since cancellation, Warrior Nun’s volume of searches increased in January (as opposed to the expected decline for a cancelled show).
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Acquisition and Retention
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The Warrior Nun fandom is beyond dedicated to the fight for a third season. In just two months, it accrued more than 10 million tweets in 
support of the show, as measured by the #SaveWarriorNun hashtag on Twitter.
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Sustained Audience
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The campaign has been so successful over the past two months that 
it has accrued nearly 2,000 pieces of key media coverage.
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Sustained Coverage
Key media coverage is defined as coverage in which the show name is 
mentioned in the title of the piece, as opposed to only a mention in the 
body copy.
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Sustained Coverage
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Rate of decay shows the ratings of a show’s latest season between the first episode of the latest season and the last episode of the latest season.
We see Warrior Nun is one of three Netflix shows that improved in the latest season, so much so that it led in approvals from first to last 
episode.
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IMDB Rate of Change / Decay
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Netflix is well known for 
keeping its internal 
viewing numbers secret, 
but services like IMDB 
votes act as a proxy for 
viewership. Combined 
with per-episode cost 
data from 
MovieWeb.com, we 
calculated the share of 
inferred viewership 
versus the share of cost 
for 9 different Netflix 
shows, finding that 
Warrior Nun has the 
highest inferred ROI of 
these franchises.
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Inferred ROI
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If Netflix had to purchase the 
equivalent amount of traffic 
for Warrior Nun, they would 
have spent nearly $18,000 just 
in search ads for November 
2022 - January 2023. Instead, 
the avid fandom’s efforts to 
promote the show in absence 
of any expenditure by Netflix 
covered that expense.

What’s more, that traffic is 
forecasted to increase 
through the rest of 2023 and 
into 2024. Any service seeking 
to amplify and multiply its 
marketing spend would have a 
ready ally in the Warrior Nun 
fandom.
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According to VisualDNA and StackAdapt, the Netflix audience, ~ 251M, has a reach cost of $40.80 CPM for connected TV. Reaching that 
audience to woo them away from Netflix would cost ~$10M for a single campaign.

Over a 13 week period? It would cost more than the production cost of a season of Warrior Nun AND a $10M ad budget.

But that’s not all. Just because you attract someone to your network doesn’t mean you keep them…
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Acquisition
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Many streaming services have 
adopted advertising as a revenue 
generation method. When we 
look at the average size of 
addressable audiences for 
Connected TV advertising, we can 
see why a service like Netflix 
might first want to pivot to low 
budget fare like reality TV. That 
said, the demographics that 
Warrior Nun attracts - science 
fiction aficionados, Catholics, and 
queer folks - make up a 
substantial audience.
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USA Connected TV Audience Sizes
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Audience size isn’t the only 
thing. Where the Warrior Nun 
audience shines for a 
prospective platform is in the 
value of the audience. The 
Queer segment is one of the 
most valuable audience 
segments on a CPM advertising 
basis, above every other 
category.

A platform that has 
ad-supported content will make 
more money on the Queer 
segment than any other 
audience segment in Connected 
TV advertising - and that’s one 
of the core demographics of 
Warrior Nun.
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Video data for this report was derived from YouTube searches for the individual franchises over the release period for each franchise.

Press and podcast data was extracted from Talkwalker.com’s media monitoring software.

Cost data for search traffic was extracted from AHREFS.com. For Warrior Nun specifically, AHREFS value metrics were averaged over traffic received 

for the Warrior Nun search term family.

Information around release of availability of press material was collected from multiple verified sources.

The period of study is June 2022 - January 2023. The #SaveWarriorNun movement is the sole sponsor of the study and neither gave nor received 

compensation for data used, beyond applicable service fees to software vendors, and declares no competing interests.

All trademarks and copyrights are the property of their respective holders. This research is not affiliated with or sponsored by Ben Dunn, Netflix Inc. or 

any other commercial entity.
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Wednesday: Pre-release and release Wednesday: Post Release
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For comparison of press content between the two cancelled shows, Warrior Nun and 1899, it has been confirmed with sources that 1899 

was showing in Netflix Media Center before its release date with content available for the press.

To highlight major promotional events, 1899 was given a two episode premiere at the Toronto International Film Festival on September 

13th, 2022 as well as a black carpet European premiere on November 10th, 2022.

Both Manifest and Wednesday were given panels at New York City Comic Con.

Pic. 2 Manifest cast at New York City Comic Con panel
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Additional promotion notes of 1899, Manifest, and Wednesday
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Podcasts Over Time

The below is podcast results for the last six months for the 
following cast members:

● Warrior Nun: Alba Baptista and Kristina Tonteri-Young
● Manifest: Melissa Roxburgh and Josh Dallas
● 1899: Emily Beecham and Aneurin Barnard
● Wednesday: Jenna Ortega and Gwendoline Christie
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Podcasts
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